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Televised debates are regarded as one of the most significant political 
communication, and the information expressed by candidates in debates has always 
been paid attention by scholars. Applying content-analyzing method to exam the 
information strategies of two parties (the Kuomintang and the Democratic Progressive 
Party) in televised debates, including the type of information themes, arguing 
strategies, claiming methods, specific emphasizes of topics and display of images and 
personalities. This research analyzed six debates of Taiwan President Election 
between 2004 and 2012 to discuss the regular pattern of information strategies of 
recent Taiwan televised debates. 
This research discovered that the patterns of candidates’ information strategies 
are as follows: Firstly, president candidates demonstrate more on policies instead of 
images of their own. Secondly, candidates narrative more on their advantageous topics 
rather the disadvantageous ones . Thirdly, self-recognizing speeches are given by 
present president, while the potential presidents are more verbal aggressively. 
Fourthly, leading candidates in polls have the tendency to boast themselves while the 
backward response more negatively. Fifthly, genders of candidates have little impact 
on their information strategies. 
In addition, the information strategy of candidates reflects the unique social 
environment and the psychology of the electorate of Taiwan.  Firstly, Taiwan 
electorate values more on economy when voting. Consequently, economic issues have 
become the heated topic of debates. Secondly, cross-Strait relations has been a 
significant topic of Taiwan President Election. Thirdly, party-related topics are less 
important, thus less discussed in debates. Fourthly, candidates’ personalities and 
leadership are emphasized by electorate, which leads to more displaying on 
candidates’ leadership. Fifthly, there are less verbal aggression in debates, which 
reflects electorate’s antipathy towards parties infighting. Lastly, candidates carried on 
former strategy. 
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也得出大致相同的结果，例如：Cater 和 Stamm 在美国 1992 年大选电视辩论的
研究中，发现电视辩论只能产生强化选民认知的效果[11]。因此，电视辩论的重要
性往往会受到一些学者的质疑。然而学者 Benoit 和 Wells 综合多位政治传播学者
的研究指出，电视辩论能够左右“未决定选民”的投票倾向，这足以改变美国总
统大选的结果[12]。因为有数届总统选举最后候选人的得票差距很小，比如肯尼迪





























在内容分析的研究方面,美国密苏里大学教授 William Benoit 提出的政治论
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